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Post-Pandemic spending euphoria booming in China consistently with
recent re-opening, while persisting in US despite pessimistic sentiment

SPENDING NET APPETITE* INDEX

TOP DRIVERS OF INCREASE IN SPENDING

a Chinese 150
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@ STRONG CONFIDENCE OF FINANCIAL POSITION & LONG-TERM CAREER
© NEW, ORIGINAL LUXURY ITEMS THAT ACT AS WOW FACTOR
© LUXURY BRANDS BOOSTING SALES IN NEW CATEGORIES

© LUXURY BRANDS BOOSTING SALES IN NEW CATEGORIES

© STRONG FINANCIAL CONFIDENCE

© INCREASE TIME ON LUXURY BRANDS WEBSITE AND E-COM PLATFORMS

Average True-Luxury 100
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International Apparel & Textile Fair
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